


















WHAT IS
SOCIAL MEDIA?



SOCIAL MEDIA = CONTENT



WHAT
SOCIAL MEDIA

IS! 

People Generated Content. 

Conversations. 

Brand Generated Content. 



IT’S CONTENT
DRIVEN! 



CONTENT



Why do you go to

Facebook, Twitter, LinkedIn,

Quora, YouTube?



ACCESS CONTENT
(OR)

PUBLISH CONTENT



CONTENT IS AN 
OPPORTUNITY! 



If you are a Content
person or a Creative
person Social Media 
Marketing is for You! 





INDIAN
INTERNET
SCENARIO. 



GUESS HOW MANY 
PEOPLE USE INTERNET

IN INDIA?





RURAL VS. URBAN

URBAN RURAL

Total Population 

(Million)

449 906 

Internet Using  

(Million)

269 (60%) 163 

Anticipated 

Growth

7% 22%



AND ONE OF THE CORE 
REASON FOR INTERNET 

PENETRATION IS? 



SOCIAL 
MEDIA

:D



JIO’S FREE 
INTERNET



5 REASONS 
WHY SOCIAL 

MEDIA IS 
GROWING IN 

INDIA















FACEBOOK, TWITTER,
LINKEDIN, WHATSAPP, 

INSTAGRAM, SNAPCHAT, 
YOUTUBE ARE NOW

‘STATEMENTS’



BEFORE WE UNDERSTAND 
SOCIAL MEDIA LET US 
UNDERSTAND DIGITAL 

MARKETING



BUILD TRUST, AUTHORITY

Awareness, Traffic, Engagement

Take Action

Blog, Webinar, Giveaways, Ebooks

Warm Leads

Repeat Visitor, Multiple Signups,
Info Requests

Hot Leads

Proposal, Consult

Conversion

$$$



GOALS ON DIGITAL
IS SUBJECTIVE

DEMAND GENERATION DEMAND FULFILLMENT

Social Media Channels. SEM & SEO

Creative Communication
(Posts, Images, Videos, GIFs)

Discoverable Content
(Blogs, Articles, Digital

News, Guest Blogs)





WHAT DO
YOU WANT?

Engagement on
Social Media? Leads for Business?

Building an Online

Property?

Growing

Subscription

Base?

SHORT TERM

LONG TERM



WHY ARE
WE HERE?



DO WHAT YOU SEE
ON SCREEN NOW!

• CLAP YOUR HANDS...
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DO WHAT YOU SEE
ON SCREEN NOW!

• CLAP YOUR HANDS...

• SLOWER...

• LOUDER...

• IN UNISON...

• IN RHYTHM...

• STAND UP & CLAP...



YOU CAN TUNE IN YOUR
CHANNEL THE WAY YOU

WANT
“SET YOUR OBJECTIVES RIGHT”



UNDERSTAND DIGITAL
MARKETING

WAVELENGTH!

Digital 
Wavelength

Search 
Engine 

Optimization

Social Media 
Marketing

Email 
Marketing

Display Ads

YouTube Ads
Inbound 

Marketing

Affiliate 
Marketing

Content 
Marketing

Influencer 
Marketing



Search Engine 
Optimization







•https://website.grader.com/results/www.sscomp.ae
•https://www.alexa.com/siteinfo/sscomp.ae

https://website.grader.com/results/www.sscomp.ae
https://www.alexa.com/siteinfo/sscomp.ae


Google Keywords Planner  

Suggestions – Chennai!











Google Keywords Planner  

Suggestions – Chennai!



SEO is two  
phase  

process:  On-
Page  Off-

Page



What did Rahul Do?

• Started A Blog. 

• Picked the right keywords.

• Started writing content on it. 

• Started adding a personal touch to it. 

• Consistently blogs – more than 300 blog posts today. 

• Regularly optimizes the blog. 



Rahul’s Digital Revenue: 1 to 1.5 Crore
Per Annum.



How to begin your SEO and 
SEM  Journey?

Create a Responsive Website / Blog



Remember, SEO is about
building  traffic to the website

organically!



Search Engine Marketing



Search Engine 
Marketing



How Does SEM Work?



Digital 
Marketing 

Course, average 
cost per click: Rs. 

140/-



What is Important Here?

• Ad Groups!

• Ad Relevancy!

• Landing Page  
Relevancy!



The Relationship is Clear between  
Advertisement and Landing Page of  
Makemytrip.com



Search Engine Marketing!



Search Engine Marketing!





Social Media Marketing



Paid Owned Earned Media!



YOUR SOCIAL MEDIA 
MARKETING APPROACH! 

BRANDED CHANNEL

A page or account opened

and operated by a brand

on a major social media

platform

OWNED COMMUNITY

A section or forum

managed by an individual

brand on their own digital

platform

INFLUENCER OUTREACH
Program to engage

influencers in social media

to share messages from a

brand

SOCIAL CO-CREATION

A program from a brand 

designed to build

something together with

a community

SOCIAL SERVICE

A program designed to

respond to inquiries and

complaints from customers

SOCIAL SELLING

A program designed to

actively promote and sell

through social channels





Sample Targeting in Facebook and Instagram:

Location: India 
Age: 25 – 65+ years
Audience: Interior designers, architects, 
project managers, interior designer 
consultant, architect and interior designer 
Potential Reach: 33,000

Location: USA 
Age: 25 – 65+ years
Audience: Interior designers, architects, 
project managers, interior designer consultant, 
architect and interior designer 
Potential Reach: 28,000



Sample Targeting in Facebook and Instagram:

Location: India
Age: 25 – 60
Target Audience: Architecture, Interior 
designing, civil engineering, construction 
engineering, structural engineering
Potential Reach: 420,000



Sample Targeting in LinkedIn:



Case Study 1: Toca Boca. Selling of An 
Event.  

Spent 17,000. Sales: 2000 Tickets & 
Marathon registrations. 



Case Study 2: DAC Promoters. 
Launching A Property. 



Case Study 3: Selling of Credai Fairpro
2018 (360 Degree Digital Marketing).  

Spent 20 lakhs. Leads: 10,000+



Case Study: Urban Tree. Spends: 20 
Lakhs on Digital Branding Every Year. 



Case Study: Kay Fashions & Wink Salon 
For Digital Branding. 



Inbound Marketing + 
Email Marketing





It’s A Funnel! 



Traffic 
Generation: 

SEO & 
Content 

Marketing



Lead
Capturing!
(Permission 

Based 
Marketing) 



Lead Nurturing! 



Affiliate Marketing









http://www.soravjain.com/recording-tools-for-digital-
marketing-training-videos

As an Amazon Affiliate! 

http://www.soravjain.com/recording-tools-for-digital-marketing-training-videos


2nd Case Study – CJ.com





Aap Aaj Hi Affiliate Marketer Ban Sakte
Hai Who Bhi 2 Minute Me! 







Popular Affiliate Networks! 



CONTENT MARKETING





Digital 
Wavelength

Search 
Engine 

Optimization

Social Media 
Marketing

Email 
Marketing

Display Ads

YouTube Ads
Inbound 

Marketing

Affiliate 
Marketing

Content 
Marketing

Influencer 
Marketing




